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Research objectives

In April 2020, The Wilberforce Foundation
commissioned McCrindle to conduct research to
understand New Zealanders' attitudes, beliefs and

perceptions amidst the COVID-19 pandemic.

New Zealand in 2020

Across three pulse surveys, conducted throughout
2020, the research aims to capture changesin
New Zealanders' values and beliefs throughout the

year.

Research methodology

The New Zealand in 2020 report is the collation of
quantitative data collected through three online
surveys of New Zealanders throughout 2020. The
table below outlines the dates the surveys were in
field and the total number of completed responses

gathered in each survey.

Respondents were over the age of 18 and were
nationally representative by age, gender, and

region.

Longitudinal insights

Throughout this report, results from each of the
three pulses are compared to highlight key
changes and consistencies throughout the year.
Where possible, the same questions were asked in

each survey pulse although changes have been

Pulse Dates in field

made to a small number of questions. Where the
question wording has been changed, longitudinal

insights are not provided.

Terminology

Throughout this report, respondents are referred to

as ‘New Zealanders'.

Graphs and rounding

Data labels on the graphs in this report have been
rounded and may, therefore, sum to 99% or 101%.
Any calculations where two data points have been
added are based on raw data (not the rounded
data labels on the graph) which have then been

rounded once combined.

Restriction level Total responses

New Zealanders were aware they were
Pulse 1 22nd - 28th April 2020 moving into alert level 3 but were still in alert 1,002
level 4 until the 27th of April.

New Zealand had not seen a new case of

COVID-19 in more than 85 days. However,

th _ ath
Pulse 2 297 July - 47 August 2020 on the 12" of August, parts of the country 1000
moved back into lockdown.
At the time of the survey launch New
Zealand had d to alert level 1 aft
Pulse 3 6" — 23 November 2020 ediandhadmoved fo aiert evel 1 arer 1,002

experiencing level 2 in September and

October.



Executive summary

Despite the ups and downs of 2020, New
Zealanders have remained hopeful and
resilient

Throughout a challenging year, New Zealanders
have remained largely hopeful. In response to the
unfolding situation around COVID-19, the most
common emotion in all three pulses has been hope
(45% April, 37% Aug, 40% Nov). Although New
Zealanders have remained hopeful throughout the
pandemic, they have also felt anxious (39% April,
37% Aug, 36% Nov) and frustrated (27% April, 32%
Aug, 31% Nov).

Interestingly, New Zealanders were more likely to
feel reflective in April (26%) compared to August
(219%) and November (20%). New Zealanders were
also more likely to feel overwhelmed earlier in the
year (19% April, 16% Aug, 14% Nov). These
changes in emotion are likely due to a greater
sense of uncertainty about the future at the

beginning of the pandemic.

Over the course of 2020 New Zealanders' sense of
uncertainty about the future has subsided slightly.
In April, 29% of New Zealanders felt
extremely/very uncertain about the future. This has
now reduced to 23% in November, a decrease of

six percentage points.

2020 has seen an increase in spiritual
resilience and a focus on pulling together
for the greater good

Although New Zealanders have experienced a
range of emotions in response to the unfolding
situation around COVID-19 this year, they have
remained resilient overall. In April, New Zealanders
were most likely to believe themselves to be
extremely/very emotionally resilient (54%). At the
same time, 43% of New Zealanders believed

themselves to be spiritually resilient.

As the year has unfolded, however, emotional
resilience has decreased (54% April cf. 46% Aug,
47% Nov) while spiritual resilience has increased
(43% April cf. 48% Aug, 51% Nov). This suggests
that while New Zealanders are beginning to feel
emotionally weary after 9 months of uncertainty,
they are increasingly drawing strength from their

spirituality.

Positively, despite the impact of restrictions on
social gatherings New Zealanders' relational
resilience has remained consistent throughout the
year (49% April, 45% Aug, 47% Nov). In fact, New
Zealanders have noticed the whole country pulling
together for the greater good. This is the aspect of
the Kiwi spirit that has been most noticeable for
New Zealanders throughout the year (66% April,
65% Aug, 67% Nov) followed by kindness and
friendship (66% April, 62% Aug, 61% Nov).

New Zealanders value health,
relationships and kindness over travel
and freedom

Since the outbreak of COVID-19, New Zealanders'
values have changed over the course of 2020. New
Zealanders now value health above everything,
which has increased significantly as a result of the
pandemic (40% pre-COVID, 54% April, 61% Aug,
59% Nov). New Zealanders are also much more
likely to value relationships (39% pre-COVID, 49%
April, 51% August, 53% Nov) and kindness (20%
pre-CQOVID, 35%, April 40% August, 42%Nov) since
experiencing the impact of the pandemic, growing

by 15 and 22 percentage points, respectively.

At the same time, the value placed on freedom has
reduced compared to life before COVID-19 (53%
pre-COVID cf. 38% April, 36% Aug, 40% Nov) as
has the value placed on travel (41% pre-COVID cf.
20% April, 22% Aug, 24% Nov). The value placed
on job security has fluctuated throughout the year.

Before the pandemic, 26% of New Zealanders




listed job security as one of their top five values.
This reduced even further to 20% in the early
stages of the pandemic. As the long-term impacts
of the pandemic begun to be realised, however,
the value placed on job security increased to 34%

in August and 32% in November.

New Zealanders are looking to prioritise
family and relationships over
consumption

When thinking about the long-term impacts that
COVID-19 has had on different areas of their life,
almost half of New Zealanders (45%) believe the
pandemic has actually had a positive impact on

their family and relationships.

New Zealanders are looking to continue prioritising
their relationships, with 56% (Nov) suggesting they
will spend more time with friends and family face-
to-face after the current pandemic. New
Zealanders also believe individuals should adopt a
'simpler lifestyle’ with less consumption to create a
more equitable, sustainable, and just future for
New Zealand (65% Nov).

New Zealanders hope their country will
place more priority on the vulnerable in
society and the environment in the future

While the pandemic may have had both positive
and negative impacts in individuals lives, it has
also created an opportunity to consider the

country's priorities for the future. As New Zealand

moves beyond the pandemic, New Zealanders
hope there will be a higher priority placed on the
vulnerable in society (52%) and the environment
(49%).

Many New Zealanders believe the Church can play
a role in the country's recovery. More than four in
five New Zealanders agree the church can make a
meaningful contribution to the country's recovery
by providing on-the-ground assistance and relief
to vulnerable people (87% Aug, 85% Nov). A
similar proportion agree the church can contribute
by supporting existing charities financially (84%
Aug, 82% Nov) and by providing community for
people who are looking for somewhere to belong
(85% Aug, 80% Nov).

The Prime Minister has consistently
inspired confidence in New Zealanders
throughout 2020

Individuals working in areas of leadership have
had a challenging role during the pandemic,
navigating how to move forward in a seemingly
uncertain future. The leader that has most inspired
confidence in New Zealanders since the outbreak
of COVID-19 is the Prime Minister, which has
remained consistent over the year (72% April, 73%
Aug, 72% Nov). Other leaders that have inspired
confidence include health experts/officials (53%
April, 61% Aug, 56% Nov) and the police (26%
April, 23% Aug, 19% Nov), although the extent to
which these leaders have inspired confidence has

fluctuated throughout the year.




New Zealand in 2020

Sentiment during a year of challenges

Despite the ups and downs of 2020, New Zealanders have

remained hopeful and resilient.

Throughout a challenging year, New Zealanders
have remained largely hopeful. In response to the
unfolding situation around COVID-19, the most
common emotion in all three pulses has been hope
(45% April, 37% Aug, 40% Nov). The proportion of
New Zealanders feeling hopeful dipped slightly in
August, likely due to the announcement that parts
of New Zealand would be returning to lockdown
after more than 85 days of no cases. In November,

however, hope increased once again to 40%.

Although New Zealanders have remained hopeful
throughout the pandemic, they have also felt
anxious (39% April, 37% Aug, 36% Nov) and
frustrated (27% April, 32% Aug, 31% Nov).

Interestingly, New Zealanders were more likely to
feel reflective in April (26%) compared to August
(21%) and November (20%). New Zealanders were
also more likely to feel overwhelmed earlier in the
year (19% April, 16% Aug, 14% Nov). These
changes in emotion are likely due to a greater
sense of uncertainty about the future at the

beginning of the pandemic.

Over the course of 2020 New Zealanders' sense of
uncertainty about the future has subsided slightly.
In April, 29% of New Zealanders felt
extremely/very uncertain about the future. This has

now reduced to 23% in November.

When thinking about the future, New Zealanders
are mostly likely to be worried about their family's
wellbeing (76% April, 72% Aug, 72% Nov), more so
than their own. New Zealanders' next largest
concern is for their financial wellbeing (74% April,
70% Aug, 69% Nov), followed by their physical
wellbeing (64% April, 59% Aug, 63% Nov).

Generation insights (November)

Younger generations are feeling more anxious and
frustrated than older generations. Older
generations, however, are likely to be more
hopeful. This trend has been consistent throughout

the year.

Top 3 emotions for each generation in response to COVID-19
November2020

Builders

Baby Boomers

Anxious (50%) Anxious (41%)
Frustrated
o)
Frustrated (43%) (38%)

Hopeful (40%)

Anxious (35%)

Hopeful (47%)

Hopeful (44%)

Anxious (29%) Resigned (30%)

Overwhelmed (35%) Hopeful (36%) Frustrated (32%) Resigned (34%)  Vulnerable (22%)
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Which of the following words would you use to
describe how you feel about the unfolding situation

Hopeful

Anxious

Frustrated

Vulnerable

Relaxed

Resigned

Reflective

Scared

Overwhelmed

Unprepared

Confused

Panicked

Excited

Other (please specify)

around COVID-19?
Please select all that apply.

4%
4%
o g

0% 5% 10%

B November (n=1002)

21%

26%

5% 20% 25%

W August (n=1000)

30% 35%

B April (n=1002)

40%

45% 50%
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Since the outbreak of COVID-19, how uncertain do you
feel about the future?

Extremely uncertain

Very uncertain

39%
40%
38%

Somewhat uncertain

Slightly uncertain

1%
Not at all uncertain 11%

10%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

B November (n=1002) W August (n=1000) ™ April (n=1002)

Thinking about the future, to what extent do you agree

you are worried about the following?
Strongly/somewhat/slightly agree

) ) 72%
My family's wellbeing 72%

..
. . . 69%
My financial wellbeing 70% -
. . 63%
My physical wellbeing 509% .
, 58%
My mental wellbeing 58%

'

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

B November (n=1,002) M August (n=1,000) B April (n=1,002)
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During the first lockdown, New Zealanders missed going out
but appreciated the quieter, slower pace of life.

During New Zealand's lockdown, which was at
alert level 4 between the 25" of March and the 27
of April, New Zealanders experienced a number of
challenges and opportunities. In April, New
Zealanders were most likely to
strongly/somewhat/slightly agreed they missed
going to shops, restaurants, and events (76%). Two
in three (67%) missed spending time outside and
seven in ten (70%) agreed they were spending too

much time on technology.

Despite these challenges, New Zealanders were

able to spend more time reflecting (73%), more

appreciated having less traffic on roads (69%), less
noise (61%) and spending more time in their homes
(59%).

]
Generation insights (April)

During lockdown, younger generations were most
likely to strongly/somewhat/slightly agree they
missed going out to shops, restaurants and events
(86% Gen Z,79% Gen Y cf. 77% Gen X, 67% Baby
Boomers and 73% Builders). They were also more
likely to find it difficult to stay mentally healthy
(67% Gen Z, 58% Gen Y cf. 46% Gen X, 24% Baby

N . . o
quality time with family (67%) and were also able Boomers, 13% Builders).

to save money (72%). New Zealanders also

To what extent do you agree or disagree with the
following statements about the current situation in
New Zealand?

April 2020
| miss going out to shops, restaurants and events 26% 28% 22% 9% 9%
| miss spending time outside 24% 23% 20% 14%
| am spending too much time on technology 20% 23% 27% 14%

| am finding it difficult to have social connection

. 16% 21% 22%
with people

| am finding it difficult to stay physically healthy |REREEEREEA 23% 19% 15%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%100%

| am finding it difficult to stay mentally healthy  oSRRERES 21%

B Strongly agree B Somewhat agree B Slightly agree

H Slightly disagree B Somewhat disagree M Strongly disagree
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To what extent do you agree or disagree with the
following statements about the

current situation in New Zealand?
April 2020

| am saving money 18% 25% 29% 11% [8%
| have spent more time reflecting 14% 25% 35% 17% @

| am spending more quality time with my family 23% 22% 22% 13% 8%

| have more time to do the things | enjoy 16% 23% 28% 19%

| am sleeping more 18% 20% 24% 19%

[ am trying new things N[O YNEMVATS 30% 22% 12%
| am exercising more 12% 15% 23% 23% 15%

| have spent more time praying  ERCIERCIMI RN LS [0/

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%100%

W Strongly agree B Somewhat agree M Slightly agree

W Slightly disagree B Somewhat disagree M Strongly disagree

What are some of the positives you have experienced
as a result of this period (since the start of level four

lockdown)?
Please select all that apply.
April 2020

Less traffic on roads 69%
Less noise 61%
Spending more time in my home 59%
Slowing down the pace of life
Getting time to do jobs around the house 52%
Enjoying more time with nature and/or pets 37%
Not having to commute to work 31%

Enjoying my local neighbourhood 27%

o
3
o

Getting to know my neighbours better 19%
5%
None of the above W 2%

Other (please specify)

0% 10% 20% 30% 40% 50% 60% 70% 80%

1"
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2020 has seen an increase in spiritual resilience and a focus
on pulling together for the greater good.

Although New Zealanders have experienced a
range of emotions in response to the unfolding
situation around COVID-19 this year, they have
remained resilient overall. In April, New Zealanders
were most likely to believe themselves to be
extremely/very emotionally resilient (54%). At the
same time, 43% of New Zealanders believed

themselves to be spiritually resilient.

As the year has unfolded, however, emotional
resilience as decreased (54% April cf. 46% Aug,
47% Nov) while spiritual resilience has increased
(43% April cf. 48% Aug, 51% Nov). This suggests
that while New Zealanders are beginning to feel
emotionally weary after 9 months of uncertainty,
they are increasingly drawing strength from their

spirituality.

Positively, New Zealanders' relational resilience

has remained consistent throughout the year (49%

April, 45% Aug, 47% Nov) despite the impact of

restrictions on social gatherings.

In fact, New Zealanders have noticed the whole
country pulling together for the greater good,
rather than division orisolation. This is the aspect
of the Kiwi spirit that has been most noticeable for
New Zealanders throughout the year (66% April,
65% Aug, 67% Nov) followed by kindness and
friendship (66% April, 62% Aug, 61% Nov).

|
Generation insights (November)

Older generations are more likely than younger
generations to believe themselves to be
extremely/very spiritually resilient (55% Builders,
54% Baby Boomers, 50% Gen Z, 51% Gen Y, 44%
Gen Z).

Thinking about your capacity and current situation,
how resilient do you believe you are in the following

areas of life?
Extremely/uvery resilient

Spiritually

Relationally (social connections)

Emotionally (mental health)

Physically (overall health)

Financially (current income and expenses)

0%

31%

4.~/o

20% 30% 40% 50% 60%

B November (n=1,002) B August (n=1,000) B April (n=1,002)
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What aspects of the Kiwi spirit have you seen in the

midst of this pandemic?
Please select all that apply.

Pulling together for the greater good
Kindness/friendship

Achievement "we can do this"
Positivity

Tolerance

Sense of humour

Achieving on the world stage
Innovation/creativity/the no.8 wire approach’
Modesty/humility

Sense of fair play

Other (please specify)

B November (n=1002)

30%
33% s

24%
26%

ole)

22%
250/%

3%
4%
3%

0% 10% 20%

B August (n=1000)

30% 40% 50%

B April (n=1002)

60%

70%

80%



14

New Zealand in 2020

Impact on New Zealand's values

New Zealanders value health, relationships and kindness over

travel and freedom.

Since the outbreak of COVID-19, the weight New
Zealanders place on certain values has changed.
New Zealanders now value health above
everything, which has increased significantly as a
result of the pandemic (40% pre-COVID*, 54%
April, 61% Aug, 59% Nov). New Zealanders are
also much more likely to value relationships and
kindness since experiencing the impact of the
pandemic, growing by 15 and 22 percentage

points, respectively.

At the same time, the value placed on freedom has
reduced compared to life before COVID-19 (53%
pre-COVID cf. 38% April, 36% Aug, 40% Nov) as
has the value placed on travel (41% pre-COVID cf.
20% April, 22% Aug, 24% Nov).

The value placed on job security has fluctuated
throughout the year. Before the pandemic, 26% of
New Zealanders listed job security as one of their
top five values. This reduced even further to 20%
in the early stages of the pandemic. As the long-
term impacts of the pandemic begun to be
realised, however, the value placed on job security

increased to 34% in August and 32% in November.

Values are an important part of an individual's life,

playing a key role in their identity. New Zealanders

are most likely to believe their personal set of
values comes from their parents/family (80%,
Nov), followed by their faith/beliefs (36% Nov) and
their peers (22% Nov). This has remained
consistent over the year, with New Zealanders
least likely to believe their personal set of values
come from leaders (11% Nov) and the media (7%
Nov).

New Zealanders are most likely to believe their
sense of security primarily comes from family and
friends (65% Nov). It's unsurprising, therefore, that
New Zealanders are most concerned about their
family's wellbeing when thinking about the future
(Pg. 7). New Zealanders also believe their sense of
security comes from their health (31% Nov) and
finances (28% Nov), but are less likely to find
security in the government (13% Nov) and the local

community (8% Nov).

Generation insights (November)

Older generations are more likely to value their
health than younger generations since
experiencing the impact of COVID-19 (78%
Builders, 69% Baby Boomers, 57% Gen X cf. 49%
GenY, 53% Gen Z).

* Pre-COVID-19 figures are derived from a question asked in the April pulse: Which of the following did you value
most prior to COVID-19 being declared as a pandemic on March 12th? Please select up to five.
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Which of the following do you value most now, having
experienced the impact of COVID-19 in New Zealand?
Please select up to five.
70%
1%

59%
60%

53% ., 53%

50%

40%

30%

20%

10%

4%
0%

Health Relationships Kindness Freedom Job security Travel

29%
o
- 42 /Z 0% 40% sl A41%
5% 6%
0%

0%

B November (n=1002) B August (n=1000) B April (n=1002) ® Pre-COVID (from April survey, n=1002)

(Cont.) Which of the following do you value most now,
having experienced the impact of COVID-19 in New

Zealand?
Please select up to five.

70%
60%
50%
40%
30%
30% ., 279%87% 26%
23 [e) o) 230/0
%0, 2T 19% 02 I 15019% o 19%
20% 47% 17% 16937%M6%  16%6%
0% 1%
10%
0%
Community Connection Choice Time for Spirituality/faith Fun
reflection

B November (n=1002) B August (n=1000) B April (n=1002) B Pre-COVID (from April survey, n=1002)

15
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Cont. Which of the following do you value most now,
having experienced the impact of COVID-19 in New

Zealand?
Please select up to five.

70%
60%
50%
40%
30%
20%
13%4A% oN2%
0/210/0 1% ?10/?00/0 9940% 8%8% 1%
10% O/c6 % 6% 50/06 %
I . - s 1962%2%3%  3%00/3%3%
0% e sl
Wealth Prayer Authenticity Success Material  Other (please None of the
possessions specify) above

B November (n=1002) B August (n=1000) B April (n=1002) M Pre-COVID (from April survey, n=1002)

Where do you believe your personal set of values

comes from?
Please select all that apply.
80%
7%

Parents/family

36%
Faith/beliefs 36%
l

Peers

Cultural heritage (e.g. Treaty of Waitangi)

11%
Leaders (government, business, social etc.) 12%0

7%

(o]

Media

3
2

3
R

Other (please specify) 10%
l

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

B November (n=1002) B August (n=1000) ™ April (n=1002)
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Where do you feel your sense of security primarily
comes from?

My family and friends

My health

My finances

Having a purpose

My faith/beliefs

My job

Government

My local community

Other (please specify)

Please select up to three.

13%
12%
15%

8%
8%
9%
3%
4%
2%

0% 10%

B November (n=1002)

20% 30%

B August (n=1000)

40% 50%

B April (n=1002)

65%
64%
62%

60%

70%
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New Zealanders are still wondering what the future will look

like.

In a year of uncertainty, New Zealanders have
asked themselves many questions throughout the
year. The most common question that has been
running through the minds of New Zealanders' is
‘what does the future look like?'. This question was
most top of mind in April (65%) when the world
and New Zealand had no idea what the future
would hold. Positively, New Zealanders are less
likely to be asking this question towards the end of
2020 (61% Aug, 56% Nov) suggesting New
Zealanders have greater clarity about what the

future holds.

New Zealanders are also less likely to be asking
themselves ‘are any of my friends/family going to
catch COVID-19?' compared to April of this year
(51% April cf. 41% Aug, 40% Nov).

Consistently throughout the year, about two in five
New Zealanders have been asking themselves
‘what is really important to me?’ (40% April, 41%
Aug, 40% Nov). This is likely to have influenced the
changes in values that have occurred throughout
the year, as New Zealanders revaluate their

priorities in life.
]

Generation insights (November)

Generation Z are more likely than older
generations to be asking themselves 'how am |
going to support myself/my family?' (43% Gen Z cf.
37% Gen Y, 35% Gen X, 18% Baby Boomers, 9%
Builders).
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Which of the following questions have you asked

yourself in the past couple of weeks?
Please select all that apply.

56%
What does the future look like? 61%
65%

Are any of my friends/family going to catch
COVID-19?

What is really important to me?

What is going to get our nation through this
pandemic?

Am | going to catch COVID-19?

How am | going to support myself/my family?

Is there more to life than the day-to-day grind?

How can | provide a sense of hope to those
around me?

Do | have strong relationships in my life?

Why do people suffer?

How am | going to survive this?

Where can | go to feel hopeful in hard times?

Other (please specify)

None of the above

0% 10% 20% 30% 40% 50% 60% 70%

B November (n=1002) B August (n=1000) B April (n=1002)
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Lifestyle impacts

New Zealand in 2020

COVID-19 has positively impacted families and relationships.

When thinking about the long-term impacts that
COVID-19 has had on different areas of their life,

New Zealanders are most likely to believe the

pandemic has positively impacted their family and

relationships (45%). One in four believe the
pandemic has had a positive impact on their
spirituality (27%) and physical health (26%).

The area that has been most negatively impacted

for New Zealanders is travel and lifestyle (56%),

followed by life events, such as weddings, funerals
and graduations (40%), and financial health (39%).

Generation insights (November)

Generation Y are most likely to believe COVID-19

has positively impacted their spirituality (35% Gen
Y cf. 30% Gen Z, 26% Gen X, 24% Baby Boomers,
16% Builders).

Younger generations are more likely than older
generations to believe COVID-19 has negatively
impacted their financial health (40% Gen Z, 43%
Gen Y cf. 42% Gen X, 35% Baby Boomers, 24%
Builders).

What sort of long-term impacts has COVID-19 had on

the following areas of your life?
November 2020

Family and relationships
Spirituality

Physical health
Education

Mental health

Work

Financial health

Life events (like weddings, funerals, graduations,
birthdays etc.)

Travel and lifestyle

W Extremely positive impact
B Slightly positive impact
B Slightly negative impact

Extremely negative impact

7% 15%  23% 38% 13% 49
5%9% 13% 63% 6%
8% 15% 51% 17% 4%
6%9% 70% 9% |
6% 10% 50% 1% 7%
6910% 52% 16%
6% 12% 4% 25%
5%% 47% 25%
5% 31% 27% 19%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%100%

B Very positive impact
B Neither positive nor negative impact

B Very negative impact
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New Zealanders are looking to prioritise family and

relationships over consumption.

COVID-19 has been a season of reflection and has
created opportunities for New Zealanders to think
about what they want to prioritise or do differently
in their life. After the current COVID-19 pandemic,
New Zealanders are most likely to spend more
time with friends and family face-to-face (56%
Nov), followed by taking better care of their health
(46% Nov) and prioritising financial saving (42%
Nov). New Zealanders are least likely to think they
will take more risks (12% April, 10% Aug, 10% Nov).

New Zealanders believe there are a number of
things individuals can do to create a more
equitable, sustainable, and just future for the
country. New Zealanders are most likely to believe
individuals can make a difference by adopting a
'simpler lifestyle’ with less consumption (65% Nov).
New Zealanders also believe individuals should
make conscious decisions to support NZ small

business (63% Nov) and invest more into health,

housing, education, and the environment (61%
Nov).

1 —
Generation insights (November)

Younger generations are more likely than older
generations to believe they will prioritise their
financial saving ofter the current COVID-19
pandemic (55% Gen Z, 51% Gen Y cf. 48% Gen X,
25% Baby Boomers and 28% Builders), whereas
older generations are more likely to look out for
others more (42% Builders, 33% Baby Boomers,
32% Gen X cf. 25% Gen Y, 26% Gen Z).

Older generations are more likely than younger
generations to make conscious decisions to
support NZ small businesses (71% Builders, 71%
Baby Boomers, 61% Gen X cf. 58% Gen Y, 56%
Gen 2).
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What do you think you will do differently in your life

after the current COVID-19 pandemic?
Please select all that apply.

Spend more time with friends and family face-to-
face

Take better care of my health

Prioritise financial saving

Look out for others more

Go out more often

Take less risks

Invest into my community

Take more risks

9%
Other (please specify) 8%
6%

0% 10% 20% 30% 40%  50%  60%

B November (n=1002) W August (n=1000) M April (n=1002)
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Which actions do you think individuals should take
personally to create a more equitable, sustainable and

just future for New Zealand?
Please select all that apply.

Adopting a 'simpler lifestyle’ with less
consumption

Making conscious decisions to support NZ small 63%
businesses 66%

Investing more in health, housing, education and
environment

Increasing personal time volunteering for social
and environmental causes

Increasing the frequency and/or value of 21%
donations given to charities 21%
5%
Other (please specif
(P pecify) I 4%

0% 10% 20% 30% 40% 50% 60% 70% 80%

B November (n=1002) B August (n=1000)
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Hopes for New Zealand's future

Many New Zealanders expect COVID-19 will cause changes in
the way people live, work and learn.

COVID-19 has significantly changed the way
individuals will live in the future, especially children
who are currently experiencing the pandemic. In
August, New Zealanders were most likely to
strongly/somewhat/slightly agree the COVID-19
pandemic will cause the integration of technology
and screens in children'’s lives to grow (88%)
followed by a similar proportion (87%) agreeing
the COVID-19 pandemic will play a significantrole
in shaping the children of today. As adults may
have experienced changes in their working
conditions, more than four in five New Zealanders
(85%) agree (strongly/somewhat/slightly) children

today will expect more flexible working conditions.

New Zealanders are less likely to agree children of

today will feel more reserved about face-to-face

interaction (62%) and this experience will have a

negative impact on their mental health (62%).

]
Generation insights (August)

Younger generations are most likely to
strongly/somewhat/slightly agree COVID-19 will
have a negative impact on the children of today's
mental health (73% Gen Z, 78% Gen Y cf. 58% Gen
X, 50% Baby Boomers, 44% Builders).

Younger generations are also most likely to believe
the children of today will feel more reserved about
face-to-face interaction (71% Gen Z, 73% Gen Y cf.

58% Gen X, 54% Baby Boomers, Builders 54%).



New Zealand in 2020

To what extent do you agree or disagree with the
following statements about the impact of COVID-19 on
the children of today?

August 2020
The experience will cause the integration of
. - 19% 35% 33% 10%
technology and screens in their lives to grow
The COVID-19 pandemic will play a significant
. . . 21% 35% 31% 7%
role in shaping the children of today
Children of tOdOY will exp.e‘ct more flexible 19% 33% 34% 11%
working conditions
Education will be delivered online more in the
f 16% 34% 34% 11% 4
uture
This experience will mean children of today are
= expenenee o y 9%  25% 40% 18%
more resilient
The desire to travel and explore the world will
L 1% 22% 31% 22%  [10%
grow because of the current limitations
Children of today will feel more reserved about
. . 9% 21% 33% 24% 10%
face-to-face interaction
This experience will have a negative impact
- erpenienes wi ney FARR oo,  13% 35% 24%
their mental health

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%100%

B Strongly agree B Somewhat agree M Slightly agree

B Slightly disagree B Somewhat disagree M Strongly disagree
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New Zealanders hope their country will place more priority on
the vulnerable in society and the environmentin the future.

While the pandemic may have had both positive hoping science continues to inform public policy
and negative impacts in individuals lives, it has (46% Nov).

also created an opportunity to consider the

country's priorities for the future. As New Zealand
moves beyond the pandemic, New Zealanders Generation insights (November)
hope there will be a higher priority placed on the Older generations are more likely than younger

vulnerable in society (52% Nov) and the generations to hope science continues to inform

environment (49% Nov). New Zealanders are also public policy (72% Builders, 55% Baby Boomers,

45% Gen X cf. 36% Gen Y, 35% Gen Z).

What do you hope for New Zealand when we move

beyond the pandemic?
Please select all that apply.

We would place more priority on the vulnerable in
society

We would place a greater priority on the
environment

Science continues to inform public policy

The government would play a more dominant role
in the economy

Bipartisan political leadership continues

21%

18%
Increased place for spirituality 19%
0%

We would return back to normal life

7%
Other (please specify) 6%

0% 10% 20% 30% 40% 50% 60%

B November (n=1002) W August (n=1000) ™ April (n=1002)
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The role of the Church

Many New Zealanders believe the Church has a
role to play in the country's future. In April, almost
four in five New Zealanders (78%)
strongly/somewhat/slightly agreed the church had
arole to play in supporting the vulnerable in
society. Seven in ten agreed the Church has a role
in working alongside other faith traditions (72%)

and in building a sense of local community (72%).

New Zealanders were less likely to agree the
church has a role in providing religious instruction
in State Schools (45%) and discussions about New

Zealanders economic future (45%).

In August and November, a slightly different
question was asked: ‘To what extent do you agree the
Church can make a meaningful contribution to New

Zealand's recovery in the following ways?’

In both August and November, more than four in

five New Zealanders agree the church can make a

27

meaningful contribution to the country's recovery
by providing on-the-ground assistance and relief
to vulnerable people (87% Aug, 85% Nov). A
similar proportion agree the church can contribute
by supporting existing charities financially (84%
Aug, 82% Nov) and by providing community for
people who are looking for somewhere to belong
(85% Aug, 80% Nov).

New Zealanders are less likely to agree the church
can make a contribution in helping people learn
more about God and the meaning of life as they
plan their future (60% Aug, 57% Nov).

Generation insights (November)

Younger generations are more likely than older
generations to believe the church can make a
meaningful contribution by offering prayer and
someone to talk to (44% Gen Z, 41% Gen Y cf.40%
Gen X 37% Baby Boomers, 35% Builders).

To what extent do you agree the Church has arole to
play in the following aspects of life after the current

pandemic?
April 2020
Supporting the vulnerable in society 26% 27% 25% 8°/o
Building a sense of local community 19% 23% 30% 10% 6%
Working alongside other faith traditions 20% 23% 29% 10%
Discussions about New Zealand's social future 13% 18% 28% 13%

Providing religious instruction in State Schools KPSV 20%

Di i bout New Zealand' i
iscussions about New Zealand's economic SN 23% 16% 12%

future
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%100%

B Strongly agree B Somewhat agree B Slightly agree

H Slightly disagree B Somewhat disagree H Strongly disagree
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To what extent do you agree the Church can make a
meaningful contribution to New Zealand's recovery in

the following areas?
Strongly/somewhat/slightly agree

Providing on-the-ground assistance and relief to 85%
vulnerable people (e.g. food assistance)

87%
Supporting existing charities by providing 82%
financial help and/or volunteers 84%
Providing community for people who are looking 80%
for somewhere to belong 85%
Helping people through challenging times by 77%
communicating a message of hope 78%
Providing spiritual support for communities by 75%
offering prayer and someone to talk to 76%
Helping people learn more about God and the 57%
meaning of life as they plan their future 60%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%100%

B November (n=1,002) M August (n=1,000)
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The Prime Minister has consistently inspired confidencein
New Zealanders throughout this year.

Individuals who are working in areas of leadership
have had a challenging role during the pandemic,
navigating how to move forward in a seemingly
uncertain future. The leader that has most inspired
confidence in New Zealanders since the outbreak
of COVID-19 is the Prime Minister, which has
remained consistent over the year (72% April, 73%
Aug, 72% Nov). Other leaders that have inspired
confidence include health experts/officials (53%
April, 61% Aug, 56% Nov) and police (26% April,
23% Aug, 19% Nov), although the extent to which
these leaders have inspired confidence has

fluctuated throughout the year.

New Zealanders are least likely to believe
celebrities (6% Nov) and sports leaders (5% Nov)
have inspired confidence since the outbreak of
COVID-19.

In April, respondents were asked which values they
believed were most important for a leader to
demonstrate during a crisis. In August and
November, the question changed slightly to ask
respondents which values were most important
during recovery. Throughout the year, however,

New Zealanders have consistently believed the

most important values for a leader to demonstrate
are empathy, integrity, confidence, commitment
and accountability. This shows that New
Zealanders believe these values are important

amidst a crisis as well as in the recovery phase.

Unsurprisingly, given the support for the Prime
Minister this year, New Zealanders believe their
leaders have demonstrated many of the values
they deem to be important. New Zealanders are
most likely to say they have seen their leaders
demonstrate empathy (60% Nov), followed by
commitment (55% Nov) and confidence (54%
Nov).

I
Generation insights (November)

Younger generations are more likely than older
generations to believe empathy is one of the most
important values for a leader to demonstrate (51%
Gen Z, 43% Gen Y cf.47% Gen X, 41% Baby
Boomers and 24% Builders), whereas older
generations are more likely to believe the most
important values for a leader to demonstrate is
integrity (51% Builders, 47% Baby Boomers, 42%
Gen X cf. 31% Gen Y, 27% Gen Z).
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Which leaders have most inspired your confidence
since the outbreak of COVID-19?

Please select up to three.

72%

Prime Minister 730%

Health experts/officials

Police

Spiritual leaders

Business leaders

Other politicians

Cultural leaders

6%
Celebrities 49
.
5%
Sports leaders 49
A.
) 8%
Other (please specify) 7%
8%

0% 10% 20% 30% 40% 50% 60% 70% 80%

B November (n=1002) M August (n=1000) ™ April (n=1002)
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What are the most important values for a leader to
demonstrate during New Zealand's recovery from

Empathy

Integrity

Confidence

Commitment

Accountability

Dependability

Focus

Humility

Dignity

Sacrifice

Other (please specify)

None of the above

0%

B November (n=1002)

2%
2%

3%

1%
1%
1%

5%

COVID-197*

Please select up to three.

10%

10%

17%
18%

15%

23%
AN

20%

B August (n=1000)

28%
28%

25%

39%
39%

37%

36%

33%
34%

30%

36%
37%

35%

April (n=1002)

43%

o3}

O X q
R o
(]
[

SN

hary

(o]

[N

40%

45%

* In April, this question was worded ‘What are the most important values for a leader to demonstrate during times of

crisis?'
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Which of the following values have you seen

demonstrated by our leaders during this time?
Please select all that apply.

Empathy

55%
59%

Commitment

Confidence

Focus

Integrity

Dependability

Accountability

0
e)

(0]

o~

Humility

Dignity

Sacrifice

5%

Other (please specify) 6%
3%

0%

None of the above 0%

B 4%

0% 10% 20% 30% 40% 50% 60% 70%

B November (n=1002) B August (n=1000) ™ April (n=1002)
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®
Demographics
Are you male or female?
50%
Male 50%
50%
Female 50%

0% 10% 20% 30% 40% 50%

B November n=1,002 W August n=1,000 April n=1,002

What age will you turn in 20207?

13%
Gen Z (18-25) 14%

27%
GenY (26-40) 27%

26%
Gen X (41-55) 25%
26%
Baby Boomers (56-74) 25%
9%
Builders (75+) 9%
0% 5% 10% 15% 20% 25%

B November n=1,002 B August n=1,000 April n=1,002

60%

30%
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Where do you usually live?

34%
Auckland 35%
.

Bay of Plenty

Canterbury
1%
East Coast 1%
1%
4%
Hawke's Bay 4%
/l .
5%
Manawatu-Wanganui 5%
5%
1%
Marlborough 1%
1%
1%
Nelson 1%
1%
4%
Northland 4%
/ .
5%
Otago 5%
'
2%
Southland 294
A
3%
Taranaki 3%
..
.1%
Tasman 1%
1%
Waikato
Wellington
West Coast
0% 5% 10% 15% 20% 25% 30% 35% 40%

B November n=1,002 W August n=1,000 M April n=1,002
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New Zealand European

Maori

Samoan

Cook Islands Md&ori

Tongan

Niuean

Chinese

Indian

Other (please specify)

13%
5%
13%

2%
1%
1%

| %
1%
1%
0%
0%
1%
0%
0%
0%

4%
4%
5%
ﬁ%
3%

10%

13%
10%

0% 10% 20%

B November n=1,002

30% 40%

B August n=1,000

Which ethnic group do you belong to?

67%
69%
67%

50% 60%

W April n=1,002

70%

80%
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What religion do you currently practice or identify with?

Christianity (Catholic/Orthodox) 20%
Christianity (Protestant/Evangelical)
Buddhism

Islam

Judaism

Hinduism

Sikhism

Ratana/Ringatl

| have spiritual beliefs but | don't identify with any
main religion

19%

None - | do not identify with any religion or
spiritual belief

Other (please specify) I

0% 5% 10% 15% 20% 25% 30% 35% 40%

3%
2%
3%

B November n=1,002 B August n=1,000 B April n=1,002
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What type of household do you currently live in?

18%
Sole person household 17%
Q0

Couple family without dependent children

Couple family with dependent children

Multigenerational household

One parent family with dependent children

Group household (two or more unrelated people
living in the same household)

Other (e.g. non-private dwelling, aged care
facility, correctional institution)

0% 5% 10% 15% 20% 25% 30% 35% 40%

B November n=1,002 B August n=1,000 ® April n=1,002
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Which of the following best describes your employment
status?

36%
38%
37%

Employed full time

Employed part-time

Self-employed

Home duties

Full-time student

Retired / aged pensioner

3%
Disability pension / carer 2%

17%

7%
Not employed / looking for work 6%
7%
I 2%
Other (please specify) 1%
2%

0% 5% 10% 15% 20% 25% 30% 35% 40%

B November n=1,002 B August n=1,000 ® April n=1,002
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